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Abstract 

In contemporary culture, clothing design is increasingly shaped not only by 

material, technological, and aesthetic factors, but also by the influence of media 

culture, which has become one of the main environments for the production and 

circulation of visual images. The development of digital platforms, social networks, 

cinema, serial media, and virtual visuality has transformed the mechanisms 

through which fashion images are formed, perceived, and translated into real 

design practice. Under these conditions, media culture functions as a source of 

visual codes, symbolic meanings, and stylistic prototypes that directly affect the 

creation of contemporary clothing. This article examines the role of media culture 

in the formation of design decisions in contemporary fashion design. Particular 

attention is paid to the transformation of media-generated images into real costume 

solutions, the influence of screen aesthetics and digital visuality on silhouette, 

styling, and image construction, as well as the reinterpretation of media characters 

as creative sources for fashion collections. The study is based on theoretical analysis 

of fashion as a media-dependent cultural system and on design interpretation 

within the author’s collection inspired by The Hunger Games. The research 

demonstrates that media culture should be understood not as an external 

background of fashion development, but as an active source of design logic in 

contemporary clothing design. 
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Introduction 

In the contemporary cultural environment, clothing design can no longer be 

interpreted only as the result of material construction, textile choice, and aesthetic 

composition. In the conditions of network society and digital communication, 

design increasingly develops within a media-saturated visual field where images 

circulate through social media, cinema, digital platforms, and screen culture. As a 
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result, fashion is shaped not only by internal industry mechanisms, but also by 

external media influences that form visual expectations, stylistic references, and 

symbolic models for contemporary designers. The dissertation shows that under 

the influence of digital technologies and global media space, fashion becomes a 

media-dependent system in which visual images directly affect aesthetic strategies 

and design solutions. 

The relevance of this topic is determined by the fact that media culture has 

become one of the most significant sources of visual material for contemporary 

clothing design. If earlier fashion collections were primarily developed through 

historical costume studies, textile innovation, and institutional fashion references, 

today designers increasingly work with images generated in films, television series, 

social networks, video games, influencer culture, and other mediated 

environments. These images function not merely as illustrations of style, but as 

complex visual structures carrying atmosphere, symbolic meaning, social codes, 

and recognizable narrative associations. Therefore, the design process in 

contemporary fashion often begins with media analysis and the interpretation of 

visual culture rather than with exclusively material considerations. 

Particularly important in this context is the transformation of media images 

into real costume design. This process does not imply direct copying of screen or 

digital appearances. Instead, it involves reinterpretation, adaptation, and 

translation of mediated visual codes into material, constructive, and stylistic 

decisions. The designer becomes a mediator between virtual imagery and physical 

realization, selecting, restructuring, and embodying those visual elements that can 

function within real clothing. This makes the study of media culture especially 

important for understanding contemporary design methodology, since fashion 

today increasingly operates at the intersection of visual media, symbolic 

communication, and material practice. 

Media culture and the transformation of fashion design 

The transformation of fashion design under the influence of media culture is 

directly connected with the broader shift from material-centered fashion systems to 

visually mediated forms of cultural production. In digital culture, the fashion 

image often acquires autonomy and circulates independently of the garment itself. 

This changes the traditional hierarchy in which material clothing preceded its 

representation. In contemporary conditions, a visual image may appear first, gain 

symbolic value through repeated media circulation, and only later influence the 

creation of a real clothing object. Such a process indicates that contemporary 

fashion design is increasingly informed by mediated visuality and by the 

communicative effectiveness of images. 
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This tendency becomes especially visible in the influence of media products 

with strong visual languages. The dissertation identifies the example of The Matrix 

as one of the clearest cases of media culture shaping design perception. The film is 

analyzed as a media product whose costume system had a long-term structural 

impact on visual culture and fashion industry aesthetics. Its carefully constructed 

visual codes, based on technological severity, control, dark stylization, and strong 

silhouette identity, demonstrate how screen images can move beyond cinema and 

affect real clothing design. In such cases, costume does not remain confined to 

narrative space; it becomes a source of stylistic formulas that can be reinterpreted 

by designers in later contexts. 

The significance of media culture as a design source is also connected with the 

speed and intensity of contemporary visual circulation. Digital platforms allow 

mediated images to be repeatedly encountered, shared, and recontextualized, 

which increases their influence on collective aesthetic perception. Through 

repetition and visibility, certain media-based visual codes become familiar and 

culturally effective. This process shapes not only consumer taste but also the 

designer’s visual environment. Consequently, the contemporary designer works 

within a field already saturated with mediated references, where visual memory is 

constructed through cinema, social media, influencer imagery, and virtual styling. 

Visual codes as a basis for design decisions 

One of the main reasons why media culture has become such an important design 

source lies in its capacity to produce stable visual codes. These codes include 

silhouette, proportion, color palette, texture, surface treatment, styling logic, and 

compositional atmosphere. In fashion design, such elements function as more than 

decorative features. They transmit meanings related to power, fragility, distance, 

intimacy, rebellion, elegance, control, or cultural affiliation. Media culture 

intensifies this symbolic role because it presents clothing not in isolation, but within 

a complete visual narrative. Costume in cinema, social media, or digital imagery is 

always supported by character, environment, emotion, and framing. This gives 

mediated clothing images stronger interpretive force and makes them especially 

productive for design development. 

The dissertation pays particular attention to the fact that the transition from 

media product to design solution occurs through the mechanism of visual code 

translation. This means that designers do not simply repeat a recognizable costume, 

but identify the core semantic and aesthetic elements that can be transformed into a 

new design language. In this sense, media culture provides not ready-made 

garments, but structured visual systems from which designers can extract 

silhouette principles, symbolic tensions, color relations, and image logic. The 
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scientific value of this approach, as stated in the dissertation, lies in clarifying the 

mechanisms through which a visual code moves from media product into design 

decision. 

Such an approach also changes the methodology of creative work in clothing 

design. The analysis of references, character identity, narrative symbolism, and 

media aesthetics becomes an important stage of project development. Design thus 

becomes an act of interpretation. The designer studies not only how an image 

looks, but what it communicates and why it holds cultural power. This allows the 

final garment to function not merely as an aesthetic form, but as a materialized 

visual statement rooted in contemporary media culture. 

Media character as a creative source of a fashion collection 

A particularly significant manifestation of media culture as a source of design 

decisions can be seen in the reinterpretation of a media character as the basis for a 

clothing collection. In the practical part of the dissertation, the image of President 

Coriolanus Snow from The Hunger Games is selected as the creative source of the 

author’s collection. This choice is justified by the character’s high visual 

recognizability, semiotic richness, and stable presence within contemporary media 

culture. His costume representation is described not as a random set of stylistic 

attributes, but as an integrated system of visual codes expressing power, distance, 

control, and aristocratic isolation. Such a character provides a strong design 

foundation because the costume is already loaded with symbolic and visual 

meaning. 

The design significance of this source lies in the fact that the character’s 

costume language can be transformed into new contemporary forms without losing 

its semantic intensity. In this process, the media image becomes a conceptual 

matrix for the development of real garments. The transition from character image 

to collection does not involve literal reconstruction; rather, it requires analytical 

reinterpretation. The designer identifies what elements of the character’s costume 

communicate authority, hierarchy, and image discipline, and then translates these 

qualities into silhouette, structure, materials, and styling decisions appropriate for a 

new authorial collection. This confirms that media culture can serve not only as an 

inspirational background, but as a concrete methodological basis for fashion 

design. 

The example of The Hunger Games is especially relevant because the franchise 

itself has strong cultural circulation and international visibility. According to the 

dissertation, its large-scale distribution and the stable cultural fixation of its 

imagery strengthen the design relevance of its characters as creative sources. This 

demonstrates that media influence on design is amplified when the visual system 
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of a character already exists within collective cultural memory. Under such 

conditions, the designer works not only with a private reference, but with a 

culturally resonant image capable of generating new real forms of costume. 

Design interpretation as the transition from virtual image to real costume 

The transition from virtual or mediated image to real costume is one of the most 

important processes in contemporary clothing design. It reveals that fashion design 

in the age of digital media is not based solely on invention from within the 

discipline, but also on translation from one visual system into another. The media 

image belongs to a virtual, screen-based, and symbolic environment; the costume 

belongs to a material, constructive, and wearable one. The designer’s task is to 

connect these two modes of existence without reducing one to the other. This 

requires both analytical sensitivity and project thinking. 

In such a process, real costume becomes the result of visual adaptation. A 

mediated image may suggest conceptual hierarchy, emotional tonality, 

compositional severity, or symbolic contrast, while the garment must realize these 

qualities through cut, proportion, textile, and construction. Therefore, the design 

solution emerges at the point where symbolic image and material logic meet. This 

confirms the dissertation’s broader argument that the interaction of virtual and real 

fashion is an important factor in the development of contemporary clothing design. 

At the methodological level, this approach broadens the understanding of 

fashion design as an interdisciplinary practice. It is no longer limited to garment 

construction, but includes the analysis of mediated narratives, digital 

representation, visual culture, and image-based communication. Media culture 

becomes a laboratory of forms, where future design solutions are anticipated, 

tested, and symbolically charged before they enter material production. For that 

reason, the study of media culture is increasingly necessary for designers who work 

within contemporary visual environments and seek to create garments that are 

both culturally resonant and conceptually grounded. 

Conclusion 

In conclusion, media culture should be regarded as one of the central sources of 

design decisions in contemporary clothing design. In the context of digital 

communication and network society, fashion develops within a media-saturated 

environment where visual images circulate rapidly and acquire symbolic, cultural, 

and aesthetic influence. As a result, design is increasingly shaped by screen culture, 

digital platforms, mediated identities, and visual codes produced outside the 

traditional boundaries of the fashion industry. 

The research demonstrates that media-generated images influence clothing 

design not through mechanical borrowing, but through the transformation of 
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visual codes into new design logic. Cinema, digital imagery, and culturally fixed 

media characters provide designers with complex systems of meaning that can be 

reinterpreted in real garments. In this process, the designer acts as an interpreter 

who translates mediated visuality into material costume form. The example of the 

author’s collection inspired by The Hunger Games confirms that media culture can 

function as a concrete conceptual and methodological source for contemporary 

fashion design. 

Thus, contemporary clothing design must be understood as a field in which 

media, symbolism, visual communication, and material construction interact 

continuously. The study of media culture makes it possible to explain how 

contemporary design solutions emerge and why fashion today cannot be analyzed 

apart from the visual systems that shape modern cultural perception. For this 

reason, media culture occupies an essential place in both the theory and practice of 

contemporary fashion design. 

 

REFERENCES : 

 

1. Castells, M. The Rise of the Network Society. 

2. Barthes, R. The Language of Fashion. 

3. Lipovetsky, G. The Empire of Fashion. 

4. Baudrillard, J. Simulacra and Simulation. 

5. Rocamora, A. “Mediatization and Digital Fashion.” 

6. Entwistle, J. The Fashioned Body. 

7. Collins, S. The Hunger Games series. 

8. Materials and analytical sections of the master’s dissertation on 

clothing in the culture of network society. 

  


