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Abstract 

Uzbekistan faces a significant youth employment challenge: roughly 11% of its 

15–24-year-olds are unemployed[1] despite rapid economic growth. At the same 

time, internet and mobile coverage have expanded dramatically (around 89% 

internet penetration in 2025[2]). This paper examines whether online job platforms 

can help bridge this gap. Drawing on a mixed-methods study (a survey of 500 

youth and interviews with 20 employers), alongside secondary data and literature, 

we find that digital job portals improve access to vacancies and skill matching for 

many urban youth. Survey results indicate 60% of urban respondents had used a 

job portal, and of those, 45% secured a position through it. Platforms such as Ishly 

(an employer–employee matching site) and OLX.uz (a classifieds portal) were 

highlighted as especially useful, echoing World Bank findings that private online 

portals are viewed by youth as “the most effective” job-search channel[3]. 

However, gaps remain: rural youth and young women participate less (only 25% of 

rural respondents used portals, vs. 70% urban; 50% of female vs. 65% of male 

respondents reported use), reflecting lower digital literacy and infrastructure 

disparities. Many respondents reported that governmental portals (e.g. 

ish.mehnat.uz) are unwieldy and outdated[4]. We discuss policy implications: 

bolstering digital skills training, improving rural connectivity, and encouraging 

inclusive platform design. Overall, our findings suggest that while digital platforms 

alone cannot solve youth unemployment, they substantially improve job 

accessibility and matching, especially for urban youth, and should be integrated 

into broader employment strategies. 

 

Introduction 

Uzbekistan is experiencing robust economic growth (around 6% GDP growth 

projected for 2025[5]) and deep reforms, yet youth (15–24) unemployment remains 

high by international standards (around 11% in 2023[1], higher than adult rates). In 

fact, Uzbekistan has the largest absolute number of youth in the Europe and 

Central Asia region – about 15 million under age 24[6] – creating both a 
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demographic dividend and a youth labor market challenge. A recent World Bank 

report notes that unlike overall growth, “most of the jobs created…have been in 

relatively low-skilled roles”[7], leaving many educated young people 

underemployed or unemployed. Official estimates in 2024 indicate some 342,000 

Uzbek youth are registered as unemployed[8]. In this context, the mismatch 

between jobseekers’ skills and available jobs, combined with persistent labor-

market bottlenecks, drives a high NEET (Not-in-Employment, Education, or 

Training) rate: roughly 24% of youth aged 16–24 were NEET in 2017, with an 

extreme gender gap (38.2% of young women vs. 9.4% of young men were 

NEET)[9]. Traditional job-search channels rely heavily on informal networks and 

bureaucratic placement centers, which many youth find ineffective[10][4]. 

At the same time, Uzbekistan has rapidly digitalized: by early 2025 an 

estimated 89% of the population used the internet[2], and mobile broadband 

coverage reached 94% of connections[11]. The government’s “Digital Uzbekistan 

2030” strategy has invested in connectivity and e‑services[12][13]. Against this 

backdrop, private and public digital job platforms have emerged (for example, 

OLX.uz, Rabota.uz, HeadHunter, and the government portal ish.mehnat.uz) as new 

channels for employment. Globally, digital platforms have been shown to expand 

access to opportunities: internet-based job searching is now “the predominant form 

of job searching worldwide,” enabling jobseekers to view a much wider range of 

vacancies at low cost[14]. Digital professional networks like LinkedIn can 

significantly improve the job prospects of marginalized youth[15], and digital 

employment can especially benefit women by overcoming mobility constraints[16]. 

However, barriers remain: digital literacy gaps, gender disparities in internet 

access, and urban–rural divides often limit who can benefit[17][9]. 

This study investigates how effective Uzbekistan’s job portals are at reducing 

youth unemployment. We focus on platforms linking employers and job-seeking 

youth (for example, the site “Ishly” that connects candidates and employers). We 

also review literature on digital jobs and local labor trends. Key questions include: 

Do digital platforms meaningfully improve job access and outcomes for Uzbek 

youth? What benefits do they offer (e.g., better skill matching, income 

opportunities)? What challenges (such as literacy, connectivity, gender gaps) limit 

their impact? Understanding these issues can help policymakers leverage digital 

tools in the broader youth employment strategy. 

Methods 

To answer these questions, we conducted a mixed-methods study comprising 

(1) a quantitative survey of 500 youths (age 18–29) and (2) qualitative interviews 

with stakeholders. The survey sampled young men and women in both urban 
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(Tashkent, Samarkand) and rural (Ferghana Valley, Surkhandarya) areas. 

Respondents were asked about their education, job status, job-search methods, use 

of digital platforms, and employment outcomes. We also held semi-structured 

interviews with 20 youths who had used or attempted to use job portals, and with 5 

employers (from IT, manufacturing, and agribusiness sectors) about their hiring 

practices. This approach mirrors other studies’ mixed-method designs[18], allowing 

us to capture both statistical patterns and personal experiences. 

Survey data were analyzed for usage rates of various channels (online portals, 

social media, referrals) and outcomes. We calculated metrics such as the fraction of 

jobseekers who found work via a portal, time-to-employment, and average 

reported income change. We also analyzed differences by gender and location to 

examine disparities. Qualitative interviews were coded thematically to identify 

perceptions of platform usability, trust, and impact. While the core data here are 

hypothetical (a “fictional study” as per guidelines), we align our design with 

realistic methods: for example, focus groups with youth and employer surveys 

have been used in World Bank Uzbekistan labor studies[18][3]. All data from our 

“survey” are synthetic, created to illustrate plausible outcomes in line with existing 

literature and statistics. 

Secondary data were reviewed for context and triangulation. We used World 

Bank and ILO statistics on Uzbek employment, as well as reports on digital 

economy trends. For example, youth unemployment rates were taken from World 

Bank WDI data[1], and internet usage rates from global datasets[2]. Previous 

qualitative findings (e.g. on portal usability[3]) informed our questionnaire and 

analysis. In sum, our methodology blends new (fictional) survey/interview 

evidence with existing knowledge to assess digital platforms’ role in Uzbek youth 

employment. 

Results 

Digital platform usage is high among urban youth, moderate among rural 

youth. In our survey, 57% of respondents reported having used at least one online 

job platform to search for work (Figure 1). Breaking this down, 70% of urban youth 

and 25% of rural youth had used platforms. Males used platforms at a higher rate 

than females (65% vs. 50%). Popular sites included OLX.uz and HeadHunter 

(HH.uz), which aligns with prior findings that “the site olx.uz is the biggest private 

job portal” and youth regard private job boards as most effective[19]. One 

respondent noted, “On OLX I see many ads every day; I found a retail job there 

easily.” In contrast, only 15% of youths reported ever using the government portal 

(ish.mehnat.uz), echoing reports that “the public (and main) vacancy portal is not 

known or used by youth”[4]. 
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Job outcomes are better for platform users. Among survey respondents who 

actively sought jobs, 45% of those who used an online platform secured a job within 

three months, compared to 25% of those who did not use platforms. On average, 

platform users reported finding positions with salaries 10–20% higher than the 

advertised minimum, suggesting better skill matching. For example, a 24-year-old 

engineer said, “I uploaded my CV on a job site, and an IT company found me; the 

salary was 15% above entry level.” These findings align with research that internet 

job search can improve employment rates[14]. In our data, platform use correlated 

with shorter search duration (mean 4 months vs. 7 months for non-users) and a 30% 

higher chance of any placement within the study year. 

Platforms improve job accessibility and skill matching. Surveyed youths 

reported that digital platforms broaden job access beyond local networks. Before 

using portals, many depended on personal referrals or town bulletin boards; with 

portals, they could see jobs across regions and sectors. Interviewees noted that 

specialized platforms (like a tech-sector job site) helped match their coding skills 

with appropriate vacancies. Employers appreciated that digital platforms brought 

them larger applicant pools. One HR manager at an IT firm said, “We post on 

HeadHunter and Rabota; we get 50 applicants per listing, mostly well-qualified, 

compared to a handful via old channels.” This resonates with analyses that 

internet-based job search has a wider reach and lets employers gain more 

information on applicants[14]. 

Challenges – digital literacy, infrastructure, and trust – limit impact. Despite 

these benefits, barriers persist. Only about 30% of rural respondents had reliable 

internet at home, and many cited lack of computer skills as a constraint. For 

example, several rural youths said they relied on a cousin in the city to apply for 

jobs online on their behalf. Women respondents highlighted societal norms: 15% of 

women had no personal mobile phone (vs. 5% of men), reflecting broader gender 

divides in ICT access[17]. As one rural female respondent explained, “I do not have 

regular internet and I am not confident using apps. I mostly hear about jobs from 

neighbors.” This echoes World Bank data: Uzbekistan’s female internet use lags 

male use by about 12%[17], contributing to employment gaps. 

Another key issue is portal usability. Our interviewees universally criticized 

the government portal: it required cumbersome registration and had outdated 

listings, as noted in the literature[4]. Several had tried to register on ish.mehnat.uz 

but gave up. By contrast, they praised private sites for user-friendly interfaces and 

direct employer contact. This suggests trust and design are critical: youth will 

gravitate to whatever platform is easiest and most effective[19][3]. 
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Empirical indicators. In a self-reported jobs survey, 62% of platform users 

reported earning some income (full or part-time) by the end of the period, versus 

41% of non-users. Among those working, average monthly earnings were 15–20% 

higher for platform users, indicating that platforms may help connect youth to 

better-paying jobs. However, due to the short timeframe, many newly hired youths 

earned entry-level wages. Notably, qualitative data reveal that digital gigs and 

remote work (e.g., freelancing) are still rare in Uzbekistan; only 10% of respondents 

had tried to earn income online. Thus, while platforms clearly help with formal job 

search, they have not yet spawned a large gig economy locally. 

Discussion 

Our findings suggest that digital employment platforms are a useful tool in 

Uzbekistan’s youth labor market, though not a complete solution. The high uptake 

among urban youth (70%) and the strong preference for private portals are 

consistent with World Bank observations that “private online job portals are… most 

effective channels for job search”[3]. These platforms have demonstrable benefits: 

they increase job visibility, enable applicants to target openings that match their 

skills, and often result in quicker hires and higher incomes in our survey. This 

aligns with international evidence that digital job search can raise employment 

probabilities for marginalized youth[15]. For instance, our result – that 45% of 

platform users found work within 3 months vs. 25% of non-users – mirrors findings 

from other developing countries where online platforms significantly improved job 

access and placement rates. 

The qualitative feedback indicates that platforms like Ishly (a dedicated 

employer–employee matching site) and OLX.uz effectively connect jobseekers and 

employers. One respondent’s praise for OLX’s ease of use reflects the study’s note 

that “OLX.uz… is very easy to register, and … easier to contact employers than in 

all other job portals”[19]. Such ease-of-use appears crucial: in the absence of 

complications, youth trust and engage with the site. By contrast, our interviewees 

reported that ish.mehnat.uz’s complexity and outdated content deterred them, 

matching findings that it is “very difficult to register and not user‐friendly”[20]. 

Therefore, platform design significantly affects effectiveness. Government efforts to 

update the public portal (e.g., ish2.mehnat with CV features[21]) may improve its 

uptake, but for now private sites dominate youth job search. 

However, serious limitations temper these benefits. First, digital literacy and 

access gaps leave many youth behind. Our data show rural youth and young 

women use platforms far less. This is consistent with the global pattern of a gender 

digital divide: women in developing countries are 10–12% less likely to be online or 

own phones[17]. In Uzbekistan, the extremely high NEET rate among young 
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women (38.2% in 2017[9]) hints that many remain out of the market; limited digital 

access likely compounds this. Without targeted support (e.g. training or gender-

sensitive outreach), digital platforms may inadvertently widen inequality by 

mainly serving already-advantaged groups. 

Second, urban–rural disparities in infrastructure mean digital solutions benefit 

cities more. While over 80% of Uzbek villages have basic internet coverage, 

connection quality and digital skills are often limited[22]. Our survey reflects this: 

even among youth with internet access, 40% of rural respondents reported 

unreliable connectivity. This undermines platforms’ reach – a rural jobseeker who 

cannot stay online cannot regularly monitor postings. Policy attention to expanding 

high-speed rural broadband and providing community internet access points could 

help make digital job tools more inclusive. 

Third, platform effectiveness depends on labor market structure. Uzbekistan’s 

formal sector remains relatively small, and many jobs are filled via networks or 

informally[23]. Thus, many new jobs may not even be posted online, limiting 

platforms’ impact. Indeed, some survey comments noted that certain sectors (e.g. 

agriculture) still rely on in-person hires or local contacts. Enhancing firms’ 

incentives to list on digital platforms (e.g. through policy or awareness programs) 

could strengthen the effect. 

In sum, digital employment platforms in Uzbekistan appear moderately 

effective: they significantly aid many urban youth in finding work, but large 

segments of the youth population (especially rural and female) remain 

underserved. This matches global findings: while digital job tools can lower search 

costs and connect youth to opportunities[14], “the absence of appropriate policies” 

can prevent their benefits from being fully inclusive[24]. Our study suggests that 

platforms alone are not a panacea; they must be part of a broader strategy that 

includes education reform, entrepreneurship support, and active labor market 

programs. Nonetheless, they are a promising component, especially given 

Uzbekistan’s digitalization push. 

Implications for policy and practice. The results point to several 

recommendations. (1) Expand digital literacy and inclusion programs. Training 

youth (especially in rural areas and among women) to use online platforms could 

widen the base of users. For example, vocational colleges and community centers 

could offer modules on online job search, as suggested by our interviews. (2) 

Improve platform design and relevance. The government portal should become 

more user-centric (simpler registration, up-to-date listings), and efforts to publicize 

it could complement private sites. (3) Bridge the infrastructure gap. Continued 

investment in rural internet and mobile networks will help ensure the 11% of 
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offline population[25] can benefit. (4) Engage the private sector. Businesses should 

be encouraged to post on job portals (e.g. via fines for non-compliance, as currently 

mandated, or by highlighting success stories). (5) Monitor and research. Given the 

nascency of these platforms, the government and researchers should track portal 

usage and outcomes (e.g. through labor surveys), to guide policy adjustments. 

Conclusion 

Digital employment platforms hold substantial promise for mitigating youth 

unemployment in Uzbekistan, but with caveats. By our analysis, platforms like 

Ishly, OLX.uz, and HeadHunter have already improved job accessibility and 

matching for urban youth, helping many find jobs faster and at higher wages. This 

aligns with global evidence that internet-based job search can boost youth 

employment prospects[14]. At the same time, challenges in digital inclusion mean 

that benefits are uneven: rural areas, women, and low-skilled youth are less served, 

perpetuating inequalities[9][17]. To truly reduce youth unemployment, digital 

platforms must be integrated into a comprehensive policy mix. Authorities should 

ensure broad internet access and literacy, support entrepreneurship (to create more 

demand for labor), and tailor platforms to local needs. In summary, digital job 

portals are helpful but not sufficient – they are an effective piece in a larger strategy 

of skills development, economic reform, and targeted programs. With continued 

investment and inclusive design, these platforms can significantly contribute to 

Uzbekistan’s goal of better youth employment outcomes. 
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